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Abstract: This study aims to analyze the entrepreneur’s behavior to pay zakat and to formulate the role 
of zakat institutions such as the National Zakat Board (BAZNAS) and Amil Zakat Institution (LAZ) in 

improving total zakat collection. Total respondents in this research are 751 entrepreneurs across 28 

provinces in Indonesia. Partial least squares structural equation modeling (PLS-SEM) was used to know 
the entrepreneur’s behavior in paying zakat. Attitude toward moral reasoning, influence of religious 

leaders, peer influence, zakat knowledge, zakat system structure, enforcement of zakat law, and 

government support affect the interest of entrepreneurs to pay zakat. However, the attitude toward zakat 

evasion and transparency of zakat management does not affect the interest of entrepreneurs to pay zakat. 
The role of the government is getting a spotlight in this study because of its significance in formulating 

relevant policies to increase the interest of entrepreneurs to pay zakat. The establishment and supervision 

of zakat institutions as well as the issuance of supportive regulation is considered important in this study. 
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Introduction  

Zakat is an important instrument for improving the welfare of society in Muslim-majority 

countries.  Zakat can increase economic independence  (Hossain, 2012), reduce poverty (Abdelbaki, 

2013; Ali & Hatta, 2014; Tlemsani & Matthews, 2020), minimize income gaps (Bakar & Ghani, 2011; 
Ghazali et al., 2016), provide social security (Kahf & Yafai, 2015; Mohsin & Ismail, 2015; Wali, 2013) 

and promote financial inclusion (Iqbal & Mirakhor, 2012). Therefore, Indonesia seeks to improve 

the interest of Muslims to pay zakat. For this purpose, the government formed the National Zakat Board 
(BAZNAS) as an institution that functions to receive and distribute zakat in an effort to maximize zakat 

collection and optimize its benefits (Aziz & Anim, 2020). 

BAZNAS reported that in 2019 Indonesia has a large potential for zakat, reaching IDR. 233.8 trillion 

with the largest contribution in the form of zakat income worth IDR. 139.07 trillion. The potential for 
zakat is expected to continue growing with a target of 25%, reaching IDR 340 trillion in 2020 

(Dzulfiqar, 2020). Although having considerable potential, the accumulated zakat realization shows 

different results. Based on data from various Zakat Management Organizations (ZMO) throughout 
Indonesia, the total value of zakat collected reached IDR. 6.2 trillion in 2018, and IDR. 10 trillion in 

2019, or less than 5% (BAZNAS, 2019). The difference in value between the potential owned and the 

total zakat collected shows that the zakat payers (muzakki) have not fully paid the zakat. Based on these 
conditions, many studies have tried to see what variables affect a person's intention to pay zakat. 

In order to increase public awareness of obligatory zakat or entrepreneurs, it is necessary to 

identify what factors encourage someone to comply with the obligation to pay zakat. Experts believe 
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that intention is a key factor determining a person's actual behavior to comply is determined by 
intention. When the intention is getting stronger, the obedience is expected to increase, and vice versa, 

the weaker the intention, the more disobedient a person will be. In particular, Qaradawi (2010) observes 

that intention is the main factor determining someone obediently paying zakat. Another study conducted 

by Johari et al. (2014) and Khair et al. (2017) also prove the importance of intention in determining 
compliance with paying zakat. Previous research on zakat tried to see from two points of view, namely, 

the intention to pay zakat (Saad & Haniffa, 2014; Farouk et al., 2018) and the obedience behavior to 

pay zakat (Suprayitno, 2013). 
More specifically, several studies have also been carried out to see what variables influence 

Indonesian to pay zakat. Mukhibad et al. (2019) found that the intention to pay zakat in Indonesia is 

influenced by the reputation of zakat institutions, transparency of zakat institutions, religiosity, and trust 
in zakat institutions. Meanwhile, Abror and Hudayati (2020) reveal that justice and trust in the 

distribution of zakat have a positive influence on people's intentions to pay zakat. Another study 

conducted by Antonio et al. (2020) reveals that the variables showing a significant effect on the interest 

of muzakki to pay zakat are transparency of zakat management, promotion of zakat institutions through 
the involvement of community leaders, and supporting regulations that impose zakat as a tax deduction. 

Previous research has found various variables influencing the intention to pay zakat. Even so, few 

studies still view the role of the government as a variable that also encourages entrepreneurs to pay 
zakat. This study adopts the model used by Saad et al. (2020) by including transparency and support 

from the government as a factor that determines the intention to pay zakat. From this research, it is 

expected to find out how significant the role of the government is in increasing the intention 
of entrepreneurs. Further, it can formulate relevant policies to enhance the role needed in an effort for 

improving the intention of entrepreneurs as well. 

Literature Review 

Theory of Planned Behavior 

The theory of Planned Behavior (TPB) developed by Ajzen (1985) is the fundamental theory used in 

this research. TPB states that attitudes, behavioral control, and subjective norms will determine 

intention (Ajzen, 1985). This theory has been widely used in research that focuses on the field of zakat, 
including Saad et al. (2010), Heikal et al. (2014), and Saad and Haniffa (2014). From these studies, it 

was found that TPB was able to explain the obedience behavior of paying zakat. Another study 

conducted by Heikal et al. (2014) revealed that subjective norms and perceived behavioral control had 

a significant and positive effect on the intention to pay zakat. Saad and Haniffa (2014) attempt to 
understand the obedience behavior of paying zakat by including the variables of attitude 

and subjective norms. Extending the previous research, Saad et al. (2020) used three variables, namely 

attitude, subjective norms, and behavioral control to see their effect on the intention to pay zakat. 

Intention  

The intention is an important element seen as a variable capable of predicting a person's behavior Saad 

and Haniffa (2014). The intention is a cognitive representation of a person's willingness to implement 
certain behaviors (Fishbein & Ajzen, 1975). In Islam, it is stated that worship without intention will not 

be rewarded as stated by Qaradawi (2010). 

This study attempts to develop the studies that have been conducted by Saad et al. (2020)  using 

attitude variables, subjective norms, and perceived behavioral control. The three variables are then 
derived into several elements which are government support, transparency of zakat management, 

attitude toward moral reasoning, attitude toward zakat evasion, the influence of religious leaders, zakat 

system structure, peer influence, zakat knowledge, and enforcement of zakat law. This study extends 
the model of Saad et al. (2020) by including the variables of reputation and trust towards zakat 

institutions (Mukhibad et al., 2019) as well as the variable of government support (Farouk et al., 2017). 
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Attitude  

In this study, attitude is defined as a positive or negative assessment of the entrepreneur as muzakki on 

the payment of zakat. A study conducted by Ajzen (1991) concluded that attitude is one of the main 

factors, other than subjective norms and behavioral control, which influences intention. It is also in line 

with a study conducted by Ramayah et al. (2009) which asserts that the main determinant of behavioral 
intention is the attitude towards behavior. Specifically, Saad and Haniffa (2014) and Farouk et al. (2018) 

conducted studies in the context of zakat and found that attitude has a significant effect on the intention 

to pay zakat. 
Although some researchers believe that attitudes can be used to predict the intention to pay zakat, 

several other studies including Heikal et al. (2014) argue that attitude is not a significant factor to 

influence a person's decision to pay zakat. Therefore, studies related to this attitude still need to be 
studied, especially in terms of avoiding zakat Saad et al. (2020). Technically, zakat avoidance can be 

interpreted as the act of paying zakat which will prevent him from paying zakat through zakat 

institutions. Therefore, a hypothesis is formed as follows: 

H1. Attitude towards zakat avoidance has a positive and significant effect on the intention to pay zakat. 

On the other hand, avoidance of zakat can be caused by individual moral reasoning. In other words, 

individuals who have negative moral reasoning in paying the zakat are more likely to have low 

intentions to pay zakat. Even though moral choices might seem personal, some can also be considered 
economic or ethical choices that are described by some codes of ethics or governed by ethical 

relationships with others. Therefore, this study adds attitude toward moral reasoning in order to examine 

the relationship between moral reasoning and the intention to pay zakat in Indonesia. Attitude towards 
moral reasoning is very important to study as a factor that can increase the payment of zakat.  Thus, this 

study expects that attitudes toward moral reasoning affect the intention to pay zakat 

among Muslim entrepreneurs in Indonesia: 

H2. Attitude towards moral reasoning has a positive and significant effect on the intention to pay zakat. 

Subjective Norm  

Subjective norms are considered as a person's view of other people's feelings for doing or not doing 

certain behaviors (Ajzen, 1991). “In the context of zakat compliance behavior, Saad and Haniffa (2014) 
and Farouk et al. (2018) found that subjective norms had a significant effect on the intention to comply 

with zakat. Othman (2008) asserts that the relationship between subjective norms and intention is 

negative. Similarly, Huda et al. (2012) stated that subjective norms do not affect zakat compliance 

behavior. Although some studies have shown a significant relationship between subjective norms and 
intentions, others have shown different results. Hence, subjective norms need to be described (Taylor 

and Todd 1995). Subjective norms, in this study, will be split into the influence of peer and religious 

leaders. 
According to Saad and Haniffa (2014), the role of religious leaders is very important in influencing 

the Muslim community to pay zakat. The influence of religious leaders is seen in his ability to convince 

Muslims to pay zakat in zakat institutions. Saad et al. (2020) emphasized that the role of religious 
leaders has a positive effect on the interest of muzakki to pay zakat. In Indonesia, several organizations 

oversee some scholars including the Indonesian Ulema Council (MUI), Nahdlatul Ulama (NU), 

Muhammadiyah, and other social-educational-political-based organizations. Several scholars who are 

members of the organization have important positions in making decisions that will be carried out by 
the organization. Thus, the role of religious leaders is hypothesized to influence muzakki to pay zakat. 

H3. The role of religious leaders has a positive and significant effect on the intention to pay zakat. 

 Apart from religious leaders, colleagues/peers can also influence the zakat payer's decision to 
comply or not comply with the zakat payment. Peers are both in behavior and worship and will tend to 

directly affect the attitude of entrepreneurs in living their life Saad et al. (2020). Entrepreneurs will tend 

to imitate the behavior of their friends whom they feel comfortable with. Likewise, in terms of paying 
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zakat, this can be influenced by efforts to make himself comfortable such as his view of the good 
behavior of his friends. Thus, this study hypothesizes that peer influence will significantly affect the 

intention to pay zakat: 

H4. Peer influence has a positive and significant effect on the intention to pay zakat. 

Perceived Behavioral Control 

Perceived behavioral control is defined as a person's belief in the factors that can affect their 

performance, both internally and externally (Ajzen, 1991). Perceived behavioral control in this study 

refers to the perception of zakat payers to what extent they have control or the ability to pay zakat to 
institutions. Huda et al. (2012) assert that perceived behavioral control has a significant effect on the 

intention to pay zakat. In addition, Heikal et al. (2014) found that perceived behavioral control is a 

strong predictor of the intention to pay zakat. Conversely, some results show that intention is negatively 
influenced by perceived behavioral control as described by Khalifa and Shen (2008). 

More specifically, perceived behavioral control is broken down into five dimensions, namely zakat 

knowledge, zakat system structure, zakat law enforcement, zakat management transparency, and 

government support. Many researchers use the level of knowledge as an important variable to predict 
the behavior of individual compliance with zakat payments (Khamis et al., 2011). An understanding of 

zakat in Indonesia can be obtained through Islamic boarding schools or conventional schools, thus, 

Indonesian people can be introduced to zakat since their early childhood, in terms of zakat definition, 
effects, and benefits. Therefore, this study formulates the following hypothesis: 

H5. Knowledge of zakat has a positive and significant effect on the intention to pay zakat. 

The Amil zakat institution in Indonesia is coordinated by the National Zakat Board (BAZNAS) 
under the national and district government. BAZNAS located in sub-districts and villages is called the 

Zakat Collection Unit (UPZ).   Besides UPZ, there are also Zakat Amil Institutions (LAZ) based on 

mosques, LAZ based on mass organizations, LAZ based on companies, and Zakat Management 

Organizations (ZMO). Each zakat institution has its institutional structure consisting of the advisory 
committee, the supervisors, and the division in charge of collecting and distributing zakat. When 

muzakki can understand and know the structure and system of zakat properly, it will increase muzzaki 

trust in zakat institutions. An increasing trust will encourage muzakki to pay zakat. Thus the hypothesis 

in this study can be formulated as follows: 

H6. The structure of the zakat system has a positive and significant effect on the intention to pay zakat. 

Law enforcement according to Khamis and Yahya (2015) is defined as mandatory instructions to 

encourage people to behave in a certain way. Furthermore, Khamis and Yahya (2015) argue that 
individuals will obey if government law/regulation is enforced by providing harsh 

penalties. Meanwhile, in the case of zakat payment in Indonesia, the law is still voluntary. Therefore 

examining the effect of zakat law enforcement on muzakki's intention to pay zakat can provide new 
knowledge (Abror & Hudayati, 2020). In this study, it is hypothesized that zakat enforcement 

law will influence the intention of muzakki to pay zakat. 

H7. Zakat law enforcement has a positive and significant effect on the intention to pay zakat. 

The transparency of zakat management is a variable that is believed to influence the intention of 

muzakki to pay zakat. According to Zainal et al. (2016) and Ghazali et al. (2016), a low level of public 

trust in zakat institutions is due to a lack of transparency and inefficiency in zakat distribution. The form 

of transparency can be in a form of providing comprehensive and detailed reports to stakeholders 
regarding operations and management performance. The report will later be used as material for 

evaluation and as a basis for decision-making for the implementation of further activities. On 

the other hand, transparency can be in the form of providing complete and timely information to all 
stakeholders. High transparency in the management of zakat illustrates a reliable control system that 

increases the trust of muzakki and society in general. On the other hand, low transparency will raise 
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negative perceptions which will decrease public trust (Antonio et al., 2020). Based on this explanation, 
the following hypothesis can be formulated: 

H8. Zakat management transparency has a positive and significant effect on the intention to pay zakat. 

Another variable that is believed to influence the intention to pay zakat is government 

support. Government support will give confidence to someone to commit and intend to carry out a 
behavior. Previous research has confirmed that government support is one of the factors that influence 

a person's intention (Mahmoud, 2010). In addition, government support is a driving force for individuals 

to consider behavior. In relation to government support, in this case, the zakat institution has been 
designed in such a way that the government and society have different roles and responsibilities. The 

government is responsible for collecting and distributing zakat, the rich are responsible for paying zakat 

with their wealth or income while the poor are entitled to receive zakat from the distributors (Sudarsono 
et al., 2021). On the other hand, the role of the government can be in the form of policies through 

government regulations and programs which aim to increase public interest in paying zakat (Farouk et 

al., 2017). Thus government support is the main requirement for zakat institutions to function 

effectively. Apart from government support, zakat institutions are also supported by Islamic economic 
institutions such as the KNEKS and other institutions. Therefore the hypothesis in this study can be 

formulated as follows: 

H9. Perceptions of government support have a significant positive effect on the intention to pay zakat  

Research Methodology 

Conceptual Framework 

The conceptual framework of this study is shown in Figure 1 where 9 independent variables are believed 
to significantly influence the intention to pay zakat as its dependent variable. Based on the existing 

studies and the underlying theory, attitude is broken down into two dimensions (attitude towards zakat 

avoidance and attitude towards moral reasoning) and the subjective norm is broken down into two 

dimensions (influence of religious leaders and peer influence). Finally, perceived behavioral control is 
broken down into five dimensions (knowledge of zakat, structure of the zakat system, enforcement of 

zakat law, transparency of zakat management, and government support). 

 
 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 
 

 

Figure 1. Research Model 
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evasion and attitude toward moral 

reasoning 
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CONTROL: Zakat knowledge, Zakat 

system structure, Enforcement of 

zakat law, Transparancy of zakat 

management and Government support 
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Sampling   

Based on the recommendations of Sekaran and Bougie (2016) in relation to sample size determination, 

Krejcie and Morgan (1970) were used to select the research sample. The sample of this research is 751 

entrepreneurs who live in 28 provinces in Indonesia.  Table 1 shows the respondent’s profiles.  

Table 1. Respondents’ Profile 

Variable Description Frequency Percentage 

Gender Male  384 51.1% 
Female 367 48.9% 

Age of respondents  

 

Under 30 years 284 37.7% 

31- 40 years 111 14.8% 

41- 50 years 195 25.9% 

Over 51 years 162 21.6% 

A place to pay zakat Zakat institution (ZIS) 645 85.9% 

Workplace 95 12.6% 

Financial institution 11 1.5% 

Provinces  Central Java 253 33.7% 

Di Yogyakarta 118 15.7% 

West Java 71 9.5% 
East Java 42 5.6% 

Lampung  36 4.8% 

Banten 30 4% 

Riau  27 3.6% 

Jakarta 25 3.3% 

Bangka Belitung 17 2.3% 

South Sumatera 16 2.1% 

West Kalimatan 12 1.6% 

West Nusa Tengara 12 1.6% 

Other Provinces 10 1.5% 

The population of this study was 77,053 muzaki all over Indonesia as reported in the National Zakat 

Statistics (BAZNAS, 2019). The simple probabilistic random sampling technique was used in this study 

to obtain respondents among entrepreneurs. From the results of distributing online questionnaires via 

WhatsApp (WA) groups or private channels, 751 samples of muzakki who work as entrepreneurs 
are obtained. The number of samples is according to the suggestion of Hair et al. (2010) stated that the 

acceptable sample size is in the ratio of ten to one. Taking into account the total population 

of entrepreneurs below the total population of muzakki, the sample of 751 is considered sufficient to 
represent the number of entrepreneurs in Indonesia. This sample size is expected to avoid consistency 

problems with the results of data processing in small samples (Hair et al., 2010).  

Measurement 

In determining the sample size, this study follows the recommendations of Sekaran and Bougie (2016) 
who adopted the theory from  Krejcie and Morgan (1970). The sample of respondents consisted of small 

and medium entrepreneurs spread across 28 provinces in Indonesia. Respondents were selected using a 

systematic random sampling method. A total of 751 respondents selected for data analysis purposes is 
considered adequate (Sekaran, 2003). This research uses partial least squares structural equation 

modeling (PLS-SEM) to analyze the transformed data. Many researchers recommend using PLS SEM 

as a good statistical tool for path modeling to solvecomplex multivariate models (Hair et al., 2014). It 
was also confirmed by many researchers that the PLS-SEM approach is a flexible, more robust, and 

superior statistical tool for prediction and theory testing (Henseler et al., 2015). 
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Result and Discussion 

The data in this study were analyzed using PLS-SEM which is a technique that is widely used and is 

increasingly popular in various fields of study including Zakat. This technique is the most appropriate 

one to be used to explore new variables as applied in this study. Therefore, the results of this study were 

analyzed in three steps; evaluation of measurement models, assessment of structural models, and then 
assessment of blindfolding procedures otherwise known as predictive relevance. The first stage 

assessment proves satisfactory, so an assessment of the structural model can be carried out. The aim is 

to test the research hypothesis to assess the significance of structural relationships and also to test 
whether the hypothesis is supported or not (Hair et al., 2014).  

Measurement model analysis includes evaluation of indicator loading, mean-

variance, and reliability of the composite which is called convergent validity. Another assessment 
needed is discriminant validity which consists of checking the factor loading and checking 

the correlation of latent variables. Checking convergent and discriminant validity is aimed to achieve 

content validity. Therefore, content validity is achieved by examining convergent and discriminant 

validity. The validity of the measurement model analysis can be confirmed using the item loading factor 
(Hair et al., 2014). In short, in PLS, the construct measurement model used reflectively is evaluated by 

testing the convergent and the discriminant validity in stages described earlier. 

Convergent and Discriminant Validity 

Hair et al. (2014) recommend that the loading factor value should be above 0.70, however, a loading 

factor of 0.50 can also be accepted if the average expected variance (AVE) is not less than 0.5. In 

assessing construction reliability, Hair et al. (2014) revealed that values of 0.60 to 0.70 are acceptable 
while 0.70 to 0.95 are good. However, according to Drolet and Morrison (2001),  items with a value 

greater than 0.95 are considered problematic, which indicates item redundancy which leads to unwanted 

response patterns. The results of data processing show that the loading factor value of 46 question 

instruments is above 0.60. This shows that the loading factor of 46 questions has a higher contribution 
to explaining the latent construct. 

According to Sekaran and Bougie (2016), the acceptable composite reliability (CR) is 0.7. If 

the CR value is close to 1 on an instrument, it can be considered reliable. As shown in Table 2,  the 
results of data processing indicate that the construction under study was found to have reached the 

benchmark, therefore, it confirms the reliability of the construction. The results for each construct show 

the value of CR for attitude toward zakat evasion 0.808, attitude toward moral reasoning 0.911, the 

influence of religious leaders 0.937, peer influence 0.956, transparency of zakat management 0.943, 
zakat knowledge 0.889, zakat system structure 0.927, enforcement of zakat law 0.951, the government 

supports 0.923, and intention to pay zakat 0.864. This shows that the instrument in the model is reliable 

or consistent when re-measurement is carried out on the same subject. 
AVE was used to assess the convergent validity of any latent constructs as recommended by Hair et 

al. (2014). The acceptable AVE score as recommended by Chin (1998) is 0.50 or more. AVE for the 

constructs studied was the attitude toward zakat evasion 0.514, attitude toward moral reasoning 0.719, 
influence of religious leaders 0.748, peer influence 0.813, transparency of zakat management 0.847, 

zakat knowledge 0.666, zakat system structure 0.719, enforcement of zakat law 0.797, the government 

supports 0.668, and intention to pay zakat 0, 561. This value illustrates that one latent variable can 

explain more than half of the variance of its indicators on average. 
Discriminant validity relates to “the extent to which one construct differs from another  (Hair et al., 

2012). Hair et al. (2014) stated that commonly the most efficient way to assess discriminant validity is 

the Fornell-Lacker criterion. Another method is to check cross-loadings. This study uses two methods 
in assessing discriminant validity to determine whether a given latent construct is different from other 

constructs as suggested by Fornell and Larcker (1981). Thus, discriminant validity was assessed by 

comparing the square root AVE for each construct with a correlation matrix. These results indicate that 
the size of all 9 variables is an appropriate measure of the different variables” (Byrne, 2010). As 

illustrated in Table 3, the results reveal satisfactory evidence.  
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Table 2. Reliability and Validity of the Study Constructs 

 Indicator Loading Cronbach's 

Alpha 

Composite 

Reliability 

AVE 

Attitude toward zakat evasion (AZE) X1.1 0.624 0.681 0.808 0.514 

X1.2 0.741    
X1.3 0.714    

X1.4 0.779    

Attitude toward moral reasoning 

(AMR) 

X2.1 0.845 0.870 0.911 0.719 

X2.2 0.876    

X2.3 0.829    

X2.4 0.841    

Influence of religious leaders (IRL) X3.1 0.831 0.915 0.937 0.748 

X3.2 0.838    

X3.3 0.896    

X3.4 0.878    

X3.5 0.879    
Peer influence (PI) X4.1 0.853 0.942 0.956 0.813 

X4.2 0.897    

X4.3 0.925    

X4.4 0.917    

X4.5 0.914    

Transparency of zakat management 

(TZM) 

X5.1 0.928 0.910 0.943 0.847 

X5.2 0.914    

X5.3 0.919    

Zakat knowledge (ZK) X7.1 0.816 0.833 0.889 0.666 

X7.2 0.847    

X7.3 0.804    

X7.4 0.796    
Zakat system structure (ZSS) X8.1 0.817 0.902 0.927 0.719 

X8.2 0.865    

X8.3 0.882    

X8.4 0.880    

X8.5 0.792    

Enforcement of zakat law (EZL) X9.1 0.838 0.936 0.951 0.797 

X9.2 0.895    

X9.3 0.920    

X9.4 0.916    

X9.5 0.892    

Government support (GS) X10.1 0.856 0.899 0.923 0.668 
X10.2 0.885    

X10.3 0.828    

X10.4 0.772    

X10.5 0.843    

X10.6 0.705    

Intention to pay zakat (IPZ) X11.1 0.763 0.801 0.864 0.561 

X11.2 0.829    

X11.3 0.784    

X11.4 0.739    

X11.5 0.613    

Testing Model 

A test on the coefficient of determination (R2) is a common criterion for structural model assessment 

(Hair et al., 2017). Further, Hair et al. (2010) and Elliott and Woodward (2007) explained that the value 

of R2 represents how much an endogenous variable can be described by one or more exogenous 
variables. Chin (1998) grouped R2 into three classifications which are substantial (0.67), moderate 

(0.33), and weak (0.19), despite an acceptable minimum R2 level as proposed by Hair et al. (2010) being 

0.10. The results showed that the R2 value of the intention to pay zakat (0.57) is pretty high. The 
reported value of R2 shows that all independent variables in this study can explain 57 percent of 
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the variance of intention to pay zakat. Thus, it is concluded that R2 in this study is substantial, according 
to Chin (1998). In addition to that, the effect size of the influence of attitudes on zakat avoidance, 

attitudes towards moral reasoning, transparency of zakat management, government support, knowledge 

of zakat, and zakat law enforcement are found to be small where the value is below 0.1, as depicted in 

Table 2. 

Table 3. Discriminant Validity between Study Construct 

  AMR AZE EZL IRL IPZ PI TZM GS ZK 

AMR 0.848         

AZE 0.629 0.717        

EZL 0.294 0.262 0.893       

IRL 0.410 0.425 0.536 0.865      

IPZ 0.523 0.461 0.535 0.547 0.749     

PI 0.191 0.250 0.430 0.444 0.410 0.902    

TZM 0.357 0.313 0.564 0.498 0.444 0.445 0.920   

GS 0.299 0.291 0.674 0.533 0.543 0.480 0.589 0.817  

ZK 0.635 0.534 0.414 0.445 0.619 0.248 0.446 0.390 0.816 

The results of the bootstrap procedure revealed a significant relationship of structural 

relationships. In Table 4, the relationship between attitude toward moral reasoning and intention to pay 

zakat shows beta= 0.142; y= 2.739 and p< 0.006; the influence of religious leaders on intention shows 
beta= 0.130; t= 2.715 and p< 0.007; peer influence on intention shows beta= 0.123; t= 3.080 and p< 

0.002; zakat knowledge on intention shows beta= 0.29; t= 5,686 and p< 0.000; zakat system structure 

on intention shows beta= 0.138; t= 2.853 and p< 0.005; enforcement of zakat law on intention shows 

beta= 0.098; t= 2013 and p< 0.045 and government support on intention shows beta= 0.124, t= 2.747 
and p< 0.006. Meanwhile, attitude toward zakat evasion does not affect intention to pay zakat with 

beta= 0.045; t= 1.059 and p< 0.290, as well as the transparency of zakat management, did not affect 

intention with beta= -0.076; t= 1.923 and p< 0.055. 

Table 4. Results of Hypotheses Testing 

 Relationship Original 

Sample 

Standard 

Deviation 

T Stat P Values Decision 

H1 Attitude toward zakat evasion 

(AZE) -> Intention to pay zakat 

(IPZ) 

0.045 0.042 1.059 0.290 No Supported 

H2 Attitude toward moral reasoning 

(AMR)-> Intention to pay zakat 

(IPZ) 

0.142 0.052 2.739 0.006 Supported 

H3 Influence of religious leaders 

(IRL) -> Intention to pay zakat 

(IPZ) 

0.130 0.048 2.715 0.007 Supported 

H4 Peer influence (PI) -> Intention 
to pay zakat (IPZ) 

0.123 0.040 3.080 0.002 Supported 

H5 Zakat knowledge (ZK) -> 

Intention to pay zakat (PIZ) 

0.291 0.051 5.686 0.000 Supported 

H6 Zakat system structure (ZSS)-> 

Intention to pay zakat (PIZ) 

0.138 0.049 2.853 0.005 Supported 

H7 Enforcement of zakat law 

(EZL) -> Intention to pay zakat 

(IPZ) 

0.098 0.049 2.013 0.045 Supported 

H8 Transparency of zakat 

management (TZM) -> 

Intention to pay zakat (PIZ) 

-0.076 0.039 1.923 0.055 No Supported 

H9 Government support (GS)-> 

Intention to pay zakat (PIC) 

0.124 0.045 2.747 0.006 Supported 
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Discussion 

The results showed that attitude toward zakat evasion did not affect IPZ with b = 0.045 and t = 

1.059. This result is not in line with the results of previous research showing that the attitude of avoiding 

zakat affects intention (Ajam & Nor, 2015; Saad & Haniffa, 2014; Farouk et al., 2018; Koutromanos et 

al., 2015; Saad et al., 2020). These results indicate that paying zakat is not an obligatory act so it does 
not affect the entrepreneur's interest to pay zakat. Some entrepreneurs do not understand zakat as an 

instrument that is attached to every property they have. The value of zakat paid by entrepreneurs is 

calculated from the source of assets, their types, and their values. Some entrepreneurs claim that assets 
subject to zakat are assets that are not taxed, zakat is not mandatory for muzakki who still owe or have 

higher debts than their income, and there is no rule from the government regarding the obligation to pay 

zakat.  This shows that the understanding of zakat towards entrepreneurs is not only in terms of concept 
but also from the technical side of the calculation and method of payment of zakat to Amil zakat 

institutions.  

Furthermore, attitudes towards moral reasoning had a significant positive relationship with the 

intention to pay zakat (b = 0.142, t = 2.739, and p <0.01). Entrepreneurs consider the payment of zakat 
as one of the religious obligations that must be carried out. These empirical results are consistent with 

the findings of Bobek et al. (2013) and Saad et al. (2020). An entrepreneur usually has an understanding 

that zakat is good for entrepreneurs and other people in need. Zakat makes entrepreneurs feel at ease 
because they fulfill their obligations as Muslims. In addition, entrepreneurs are also happy to give zakat 

to people in need. This attitude encourages entrepreneurs to pay zakat to increase. 

Then, a positive relationship between the influence of religious leaders and the intention to pay zakat 
with b = 0.130, t = 2.715, and p <0.01. The results of this study are in line with the research of Saad and 

Haniffa (2014). Taylor and Todd (1995) emphasized that the relationship between the influence of 

leaders and the intention to use information systems is positive and significant. The influence of 

religious leaders in Indonesia, such as murshid, ustad, and kyai who lead Islamic circles, Islamic study 
institutions, and Islamic boarding schools influences the interest of entrepreneurs to pay 

zakat. Likewise, several Muslim entrepreneur organizations in Indonesia such as the Sharia Economic 

Community (MES), the Indonesian Muslim Entrepreneurs Community (KPMI), the Indonesian  
Woman Muslim Entrepreneurs Community (AMPI), and a number of other Muslim entrepreneur 

organizations usually involves religious figures or leaders who understand zakat. Therefore, the 

involvement of religious figures or leaders encourage entrepreneurs to understand the concepts and 

techniques of zakat so that a better understanding of zakat will increase the interest of entrepreneurs. 
Peer influence has a significant and positive effect on the intention to pay zakat with b = 0.123, t 

= 3.080, and p <0.01. These results are in line with previous studies which reported that peers 

significantly influence intention (Saad & Haniffa, 2014; Saad et al., 2020; Taylor & Todd, 1995). These 
results confirm that the influence of partnerships among entrepreneurs can build the 

same perspective on the obligation to pay zakat. The entrepreneur usually has a partnership with other 

entrepreneurs who have a similar type of business. This creates a dependence between entrepreneurs 
which increases interaction between them. The interaction between entrepreneurs raises awareness to 

form institutions such as associations or communities. This institution aims to facilitate the interests of 

entrepreneurs in running their businesses. The growing interaction of these common interests has 

increased the interest of Muslim entrepreneurs to pay zakat. 
Zakat knowledge has a significant and positive effect on the intention to pay zakat with b = 0.291, t 

= 5.686, and p <0.01. These results are in line with the results of Khamis et al. (2011) who revealed that 

knowledge is an important variable in predicting a person's compliance behavior to pay zakat. These 
results are also in line with the results of Idris et al. (2012) which emphasize that knowledge is an 

important variable in influencing someone to pay zakat. Entrepreneurs who have an understanding of 

zakat, both from conceptual and technical calculations, will have more responsibility for paying 
zakat. The entrepreneur community encourages fellow entrepreneurs to share knowledge about various 

matters relating to their obligations as Muslims, which includes paying zakat. 

Zakat system structure has a significant and positive effect on the intention to pay zakat (b = 0.138, 

t = 2.853, and p <0.01 ). Because Amil zakat institutions have spread in various regions, it is easier for 
entrepreneurs to get information and pay zakat. In Indonesia, there are Zakat Management 

Organizations (ZMOs) which consist of the National Zakat Board (BAZNAS) formed by the 
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government, and the Amil Zakat Institution (LAZ) formed by the community and supported by the 
government. In 2019 it was recorded that the provincial BAZNAS consists of 34 ZMOs spread across 

34 provinces, while district/city BAZNAS consists of 456 ZMOs. On the other hand, the national LAZ 

consists of 26 national ZMOs, and provincial LAZ consists of 18 provincial ZMOs, district/city LAZ 

consists of 37 district/city ZMOs (BAZNAS, 2019).  The wide spread of Amil institutions in Indonesia 
allows Muslim entrepreneurs to easily find places to pay zakat thereby increasing the interest in paying 

zakat. 

The correlation between intention to pay zakat and zakat law enforcement is significant (b = 0.098, 
t = 2.013, p <0.10). This result is different from the research of Saad (2009) which reveals that there is 

no correlation between law enforcement and interest in paying zakat in Malaysia. In Indonesia, there is 

no legal provision to oblige entrepreneurs to pay zakat to zakat institutions. However, the entrepreneurs 
support the existence of government regulations related to zakat payment. Many entrepreneurs admit 

that certainty regarding the status of zakat as an obligation will encourage entrepreneurs to be more 

disciplined in paying zakat. In addition, the regulation of paying zakat for entrepreneurs will provide 

certainty about the status of employers' expenditures for zakat or tax purposes.   
The transparency of zakat management does not affect the intention to pay zakat. From the research 

results, it can be concluded that the hypothesis is supported (b = -0.076, t = 1.923, p <0. 0 5 ). This 

result is not in line with the result of previous studies which argue that transparency of zakat 
management is an important element in zakat compliance behavior (Wahid & Mohamad, 2006). This 

situation is because employers have not received information related to the management of zakat 

institutions as expected. The transparency of zakat institutions in managing zakat from muzaki and 
distributing it to mustahik has not been accessed by entrepreneurs. Zakat institutions use printed and 

electronic media to provide monthly and yearly information about the activities carried out. The zakat 

institution also provides regular information on the amount of zakat and its regular use. A number of 

entrepreneurs who pay zakat to LAZ admit that they have not received regular information via WA and 
email regarding the use of zakat that has been paid.  

Finally,  government support (GS) has a positive and significant effect on the intention to pay 

zakat. The results showed a positive relationship between government support and intention to pay 
zakat (b = 0.124, t = 2.853, p <0.05). The results are consistent with the research of Huda et al. (2012) 

and Farouk et al. (2017) who found direct government support through policies that regulate zakat 

institutions, such as BAZNAS and LAZ. These policies also influence the entrepreneur's assessment of 

the government's commitment to managing zakat. For entrepreneurs, government support means that 
zakat institutions can be trusted to manage zakat. In addition, government support shows that zakat 

institutions are safe enough to receive and manage zakat funds. Therefore, greater government 

support will increase the interest of entrepreneurs to pay zakat. 

Conclusion 

Government support for entrepreneurs’ intention to pay zakat through the establishment of zakat 

institutions such as Zakat Management Organization (ZMO). ZMO is an organization that is authorized 
or appointed by the government to manage community zakat funds. There are two types of zakat 

management organizations in Indonesia, namely the National Zakat Board (BAZNAS) which was 

formed and managed by the government, and the Amil Zakat Institution (LAZ) formed by the 

community and then approved by the government. The establishment of this institution involved 
scholars and community leaders and was supported by government policies /regulations. In addition to 

that, the issuance of a policy to regulate zakat as the reduction of tax payment is believed to accelerate 

the collection of zakat from entrepreneurs.  Up to this date, zakat is merely regulated to be a reduction 
of taxable income. In this case, the government has a big role in accommodating elements that increase 

the interest of entrepreneurs to pay zakat in zakat institutions. 

The respondents of this research are limited to only Indonesian entrepreneurs who have met the 
requirements to pay zakat. A further study is recommended to include respondents from civil servants 

and private employees as a comparison. In addition, respondents coming from 28 out of 34 provinces 

in Indonesia has not considered the number of zakat institution in each province. It is recommended to 

maximize the number of respondents taking into account the number of zakat institutions in each 
province. Finally, this study has not considered the legal understanding of zakat respondents based on 
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the background of each religious organization membership. It is recommended for the next research to 
comprehend the variety of data by including the background of the respondent's organization, such 

as Nahdatul Ulama or Muhammadiyah. 
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